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ABSTRACT
ABSTRAK
Penelitian ini bertujuan untuk menguji pengaruh materialism, perbandingan social dan inovasi fashion terhadap niat beli pelanggan
dengan sikap pembelian fashion mewah sebagai variable mediasi dengan menggunakan 100 responden sebagai sampel penelitian.
Berdasarkan hasil penelitian ditemukan pengaruh signifikan antara variabel independen niat beli terhadap variabel dependen
materialisme, perbandingan sosial dan inovasi fashion dengan sikap pembelian sebagai variabel mediasi. 
Kata kunci: materialism, sikap pembelian, niat beli, perbandingan sosial, inovasi fashion.
	
ABSTRACT
	This study aimed to examine the effect of materialism, social comparison and  fashion innovation and purchasing attitude as a
mediating variable. The object of this research was the Rotelli Boutique  which located in Medan with 100 customers used as
samples. The result of the study found a significant effect on purchase intention as an independent variable towards materialism,
social comparison and fashion innovation as a dependent variable mediated by purchasing attitude.
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